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Advertisement
According NPR (2017), the advertisement of a particular product in the market plays a critical role in branding their products to attract more customers. In most cases the product being advertised can be exaggerated and made to look more than how it is. But at some point the products tend to be exactly as illustrated or can perform what the company has indicated. I once experienced the advertisement confusion when I saw men’s lotion being advertised on a television program. The advertisement showed two men one using the lotion being advertised and the other using a regular lotion. When the person used the advertised lotion the skin looked smooth and attractive, when he went to the sun, he didn’t experience the sun burns and also showed it was suitable in all environmental conditions. The other regular lotion was shown as weak and its user could face sun burns and when rained on he or she will have to use another lotion or apply the same again.
The lotion assured of 100% skin care and nutrients supplement to the skin. It assured that the lotion was safe from allergies and has 100% doctor prescription which is safe for any person including a child at the age of 5 years and above. There is an assurance that really caught my eye when they said the lotion has a medium aroma that does not affect other people, therefore suitable for a student or someone working in office. It also promised on coolness once applied, it showed how one felt when he or she has applied it (Madhok, 2014).
The advertisement made me feel that I need the lotion and try it out. I imagined the lotion experience with no sun burns once applied and a lotion with sweet aroma that will make me feel attractive to everyone. It called for the urge of buying it as soon as possible to look like the person advertising the product because the skin looks so attractive.
[bookmark: _GoBack]When I saw the advertisement ,I believed my skin would resemble the person on the advertisement, I believed that the advertisement made will be exactly if I get to purchase the product and apply it as illustrated on the ad. It was easy to believe the advertisement honesty and promise because they were using real humans applying the lotion and how it withstands different weather conditions.
 I bought the lotion from the directed stores in the town at an affordable price. I started using it on the next day during my schooling to see if I would resemble the skin of the person who was advertising it, but to my surprise I was totally different with the skin of the person, and on that day in the afternoon it was sunny and I started to feel sun burns. Compared with the other lotions have been using it was not protecting my skin as illustrated furthermore the lotion started to produce some awkward smell, the strong perfume aroma had vanish. The advertisement did not keep the promise as indicated, it seems like the company wanted to promote its product without considering the quality of the content they were delivering. The nutrient level was very low that’s why it couldn’t protect the skin as illustrated and maintain the skin to look attractive as the person advertising.
The first time I ignored the response on the lotion and decided to use it again to see if the first time was just normal reaction of the sun with the lotion, I used it again but this time I was refreshing in the house. I looked on my arm and noticed some spots that were unusual, I thought they were normal spots and they will vanish but the more I used the lotion the more the spots started to spread to all parts of my body, I noticed it was allergic reaction of the lotion. It was not safe for skin allergic reaction as indicated and there was no way one would resemble the person on advertising the lotion it was just made for it to be appealing to the public.
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